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Homo Economicus
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Eclectical integration empirical findings
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Dual process models
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Büttner, O. B., Florack, A., & Serfas, B. G. (2014). A dual-step and dual-process model of advertising effects: Implications 

for reducing the negative impact of advertising on children's consumption behaviour. Journal of Consumer Policy, 37(2), 

161-182.



Advertising Literacy
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Advertising literacy refers to personal knowledge people have 

about advertising, its persuasive intent, and the advertising techniques 

that are used to target them and the skills they have to critically cope 

with advertising.



Advertising Literacy

• The Food Marketing Defense Model (Harris et al. 2009):

1. awareness 

2. understanding

3. ability

4. Motivation

So in sum, cognitive factors (related to the homo economicus)
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Advertising literacy

12Rozendaal, 2019
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Classical conditioning
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EAT-Lancet Commission

The EAT-Lancet Commission on Food, Planet, Health brought together 

37 world-leading scientists from across the globe to answer this 

question:

Can we feed a future population of 10 billion people a healthy diet 

within planetary boundaries?



Reasons to improve our diet

• UN – Sustainable Development Goals

• Paris Agreement

• Obesity epidemic

• Rising prevalence of diet-related non-communicable diseases (NCDs 

e.g., coronary heart disease, stroke, diabetes)

• Climate change

• Air pollution

• Reduction of insects

• Reduction of biodiversity

• COVID19

• Etc….
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Healthy Food Promotion Model, Folkvord 

& Hermans, 2020
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Influencers
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Healthy Food Promotion



Endgoal?
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