@ Safe'rOOd Survey of adult participants (n=272)

Food messages for children
and adolescents — what works

o Adults’ familiarity with dietary guidelines
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High familiarity with general advice: Low familiarity with more specific advice:

64%

6-8 glasses Choose wholegrain Eat more beans Recommended
of water options and pulses calorie intake

Adults view of childrens/ @ Memorable food

adolescents ability to message factors for
follow dietary guidelines children/adolescents

Easier Harder Top factors . Least memorable

24%% 38% Repetition
Drinking water Limitin/g high fat/
sugar/salt foods

17%

Sports/interests
Eat the rainbow of 32% P /

fruits and vegetables  More beans/pulses Fear-based

Age-appropriate

Social Media Tools For Food Messaging

TikTok
YouTube
Snapchat
LinkedIn
Most-used . Least-used

Pinterest

40 50




229 Information sources
for children

45% 42%

Family

Media sources
for children

Streaming

@ | Effective delivery methods
—— for food messaging

47%

Peer role models

@ Family barriers
=’ to healthy eating

Cooking classes

33% 18%

Cost of healthy food Lack of time

Wiu Information sources
=~ for adolescents

58% 57% 56%

Peers Influencers

Media sources
for adolescents

Influencers

Streaming
services

Online Ads

Channels children/
adolescents pay attention to

36% 24%

Face-to-face Animations

T‘uf\(ll Family facilitators

I to healthy eating

32% 31%

Lower cost of fruit
and vegetables

Eating together
as a family
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